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COLLEENROLF.COM 

PROFESSIONAL SKILLS

General Office: Microsoft Office Suite; 
GoToMeeting; Zoom; FreshService; 
Salesforce Service Cloud; Jira
Project Management: Smartsheet
Design: Adobe Photoshop, InDesign,   
Illustrator, Acrobat; CorelDraw
Social Media: Salesforce Social Studio; 
LinkedIn Elevate; Hootsuite;  
Facebook Business Manager 
CMS: Wordpress; Aveda Live; Wix
CRM: Salesforce; LoyaltyExpress; 
Mailchimp
Analytics: Kall8; Tableau; Motivity

ABOUT ME

I am a well-rounded marketing 
professional with experience in design, 
social media, and event planning.  
I have a demonstrated history in both 
B2B and B2C environments and in an 
agency-like setting.

EDUCATION

Cleveland State University
August 2007 – May 2011 
Honors Program 
Bachelor of Arts and Social Sciences
	• Journalism and Promotional 

Communication  
(Focus in Advertising & PR)

	• Multimedia Advertising & 
Design Certificate

EXPERIENCE

BON APPÉTIT MANAGEMENT COMPANY, COMPASS GROUP
Regional Brand Activation Manager, Midwest | July 2023 – Present
	• Oversee all marketing efforts for the midwest accounts
	• Identify opportunities to drive revenue and increase guest/client satisfaction
	• Conduct regional site visits to ensure brand standards across the region
	• Train onsite marketing ambassadors
	• Prepare print and digital collateral for accounts 

Case Western Reserve University
Marketing Manager | May 2019 -July 2023
	• Design branded marketing materials and operational signage for both print 

and digital channels
	• Maintain three unique websites
	• Manage multiple social media channels including writing content, designing 

graphics, scheduling posts, and analyzing metrics
	• Ensure brand integrity, consistent decor, labeling and packaging, and signage 

is being maintained across kitchens and cafés
	• Create monthly events and promotions calendar and facilitate all components 

of events from start to finish across 24 locations on campus
	• Host pre-event meetings with key players and report back to senior 

leadership and client post-event
	• Collaborate with campus chefs and bakery to create holiday desserts and 

promotions for all retail and dining hall locations
	• Partner with client on customer satisfaction surveys and forums

CROSSCOUNTRY MORTGAGE, INC. CORPORATE HQ
Marketing Specialist | May 2015 – May 2019
	• Create branded marketing materials for both print and digital channels
	• Paid print and digital ads
	• Write, design, and distribute company-wide monthly newsletter
	• Coordinate annual holiday Make A Wish fundraising campaign
	• Coordinate company holiday parties and employee appreciation events
	• Plan and execute local, national, and international events and fundraisers



CrossCountry Mortgage, Inc. cont.
	• Launch and implement a new social media policy and introduce the use of 

Salesforce Social Studio to branches through webcast training
	• Create and maintain corporate and branch Facebook pages
	• Maintain content library of timely and evergreen posts for branches
	• Maintain internal online marketing store: manage large-scale inventory of 

apparel and promotional products, create new content for print materials, 
and balance month-end accounting

	• Manage onboarding and training process for new branches
	• Maintain Smartsheets for corporate marketing initiatives

GALAXY BALLOONS INC.
Marketing Assistant/Graphic Production Artist | March 2012 – May 2015
	• Coordinate and attend nationwide trade shows
	• Prepare client art files for production by including color separations, 

trapping, proofing, and printing receivers for screen printing and pad printing
	• Design flyers, magazine ads, product catalog, digital ads, E-blasts
	• Implement the use of company social media
	• Provide customers with quotes and virtual samples

THE WOLSTEIN CENTER, GLOBAL SPECTRUM
Event Marketing Assistant | August 2010 – March 2012
	• Manage a “street team” of 10-12 interns
	• Coordinate media appearances for large-scale event coverage
	• Develop leads for community events and forge partnerships with local 

businesses and organizations
	• Be the presence for Wolstein Center booth at local events
	• Negotiate and write letters of agreement for event pay or trade
	• Create and distribute various fliers around the city and campus
	• Maintain social media posts and photos

CLEVELAND STATE UNIVERSITY
Street Team Member & Tour Guide | August 2009 – May 2011
	• Host info sessions and tours to promote CSU to prospective students
	• Coordinate on-campus events to endorse student involvement

COLLEEN ROLF | EVENT PLANNER | SOCIAL MEDIA SPECIALIST | GRAPHIC DESIGNER

FREELANCE

Backyard Bocce
Graphic Designer | Spring 2017

Institute of Electrical and  
Electronics Engineers (IEEE)
Graphic Designer 
December 2010 – May 2011

216 Marketing
Social Media Specialist 
May 2018 – September 2018

PORTFOLIO

colleenrolf.com

REFERENCES

Vincent Gaikens
Campus Executive Chef
Bon Appetit Management Company, 
Case Western Reserve University
216.835.9689

Scott Finkelstein
VP of Client Services
NGAGECONTENT (marketing agency)
330.949.7239

Corey Artim
AVP, Marketing Lead 
PNC Financial
330.554.9460


